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Regional Publications is the new sector for Newspapers.
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Enter your email address here!

Password

New User?  Forgot your password?

Common Problems
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Enter your email address here!

Surname
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Once you have read our Terms & Conditions you should 
tick the box and click on enter.
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Your next screen will show 
a list of your titles.
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The dropdown menus allow you to move through 
the eReturns system with more ease than the old
style.   

Resources:    As shown here, there are various 
general options available.

Titles:           Move between all titles for which you
are the FORMS contact.

Sections:       Move from any section straight to 
the Summary to see how you are 
getting on or go to submission to
check for any ongoing validation
errors.
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This section shows the list of possible sections required.  
You will only need to complete sections which relate to your 
particular type of circulation.
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Your publication details are shown in this read only 
section.

The distributor details are actually shown under the 
forms contact, but for this slide we have used a little 
poetic licence.

You can request a change to any of this information by emailing ABC.  Clicking on the send changes to abcpost@abc.org.uk links will launch an email

FORMS Contact will always show who is currently 
registered with ABC.

AUDITOR contacts will be blank unless you have an 
external auditor.

DISTRIBUTOR details will be blank unless you have 
letterbox distribution.

Your return details for this period
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This email will contain some basic 
information about your title.

You can then provide us with details of who 
should be the new contact (full details will 
be needed).

If you wish to change the contact for 
multiple titles you can simply list them on 
this email.  However, as many titles in this 
sector sound similar, it is important to give 
ABC as much information as possible!
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This section will provide information which affects further areas.

If you only publish on a Monday and you provide information for 
that day, then you will only see Monday dates in your issue by 
issue summary.

Your circulation types will also determine what columns you will 
see.

For the purpose of this slideshow, we have chosen to show a 
Monday publication with only Newstrade and Free Pickup copies.
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The issue by issue summary is split 
by month for ease of completion.

The Net/Capped Pickup is a the Gross 
Free Pickup MINUS the Disallowed 
Pickup.

The net press run is required 
and must ALWAYS exceed any 
circulation claimed.

Exclusions can be claimed where 
appropriate – this figure if entered 
will not form part of the calculations.
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This will apply if you had a closing 
provision on your previous return.

This will apply if your sales are not all 
closed when you submit your data.
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Option 1: Requires no action.
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Option 2: You can choose from the dropdown how many editions you have (this helps to keep the screen from being 
too crowded).  You only need to provide Edition Names.
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Option 3: You must now provide Edition Names and your circulation. This is based on the information previously provided in Technical 
Information.
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Newstrade, Single Copy & Subscripton Sales need only be completed here if you have claimed this 
type of circulation in the issue by issue summary.
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Regular Multiple Copy / Bulk Sales need only be completed here if you 
have claimed this type of circulation in the issue by issue summary.

Table A must match Table B for this section to pass validation.
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Issue Specific Multiple Copy / Bulk Sales need only be completed here if 
you have claimed this type of circulation in the issue by issue summary.

Table A must match Table B for this section to pass validation.
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Special Editions need only be completed here if you have claimed this 
type of circulation in the issue by issue summary.

List each special edition individually.  If more than one on an individual 
day, list separately.
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Sports Edition Sales need only be 
completed here if you have claimed 
this type of circulation in the issue by 
issue summary.
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Free Pickup Copies need only be 
completed here if you have claimed 
this type of circulation in the issue by 
issue summary.

This is a list of all distributon point 
types giving capped/net figures as an 
average throught the audit period.

These copies can only be claimed if 
previously approved by ABC.
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Table A lsting towns/villages 
circulated to (not posal codes).  
Applies to all circulation types.

Table B.  Distribution method for Free 
Pickup only.

Table C.  Letterbox distribution only.
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Summary tables are read only and are for all types of 
circulation claimed.

Table A shows a breakout for each type of circulation with 
a weekday breakdown.

Table B shows monthly breakdowns.
• Newstrade includes Sports/Special Editions) & Single 
Copy Sales 
• Multiple copy sales includes sports editions bulks.

Table C shows monthly breakdowns cross referenced with 
daily breakdowns (eg. All the Mondays in January)
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The summary section is a consolidation of the circulation 
claimed throughout this return, to enable you to see your Total 
Average Net Circulation.  This is automatically calculated from 
previous sections.

This section can act as a checksum with the Summary Table A.
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It is now possible to register for Digital Edition reporting.

This page will only show if you have pre-registered with ABC.
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The contact information which appears on the front page of 
your ABC Certificate has now been moved to its own 
section.

This section is optional, but provides advertisers with 
valuable contact information.

You can also add a front cover image and a logo to your 
certificate.

Information on how to provide these is shown here.
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If any part of your Total Average Circulation in each section 
does not match that claimed in the Issue by Issue Summary 
(minus excluded issues) you will be provided with a 
validation error in this section.

If you are unable to resolve a Validation Error please 
contact your Account Manager.
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